
Social Marketing Customer Success Story

Alicia Keys’ Album Premiere

International music sensation Alicia Keys partnered with industry-

leading social media platform Involver to release her new album on 

Facebook – providing an unprecedented exclusive to her fans one 

week before the album’s official offline launch.

Objective
RCA Music Group wanted to create an application that leveraged 

viral channels to grow Alicia Keys’ audience on Facebook and 

create excitement for her Elements of Freedom album launch.

Execution
Involver deployed several of its applications, including its Music 

application, enabling Alicia to become the first major artist to re-

lease an album through exclusive streaming on a Facebook Page.

Results
Over 750,000 streams.

More than 200,000 Facebook users became fans of Alicia’s page in the first week of streaming. 
More than 1 million Facebook users became fans within three months of Involver adding the Music application to Alicia’s Page.

“The Involver platform gives us top-notch social tools with which to optimize engagement and discovery. We directly served Alicia’s 

most highly influential fans by enabling them to share her full body of work while growing her Facebook community exponentially. 

The results were unbeatable. Bottom line is that we didn’t just serve our core fan base; we doubled it – adding more than a million fans 

in the months following the launch.”

	  –  Jennifer Fowler, Vice President Digital Marketing, RCA Music Group


